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Walk the Line 

Grolsch wanted to increase awareness and drive sales of its beer during the summer. 

The brand decided to become an active sponsor at European music festivals and an iPhone app 
was created to promote its presence and encourage responsible drinking.

The app uses the iPhone’s accelerometer to demonstrate if the person holding the phone can 

in the Netherlands. The app rates the user on their ability to walk in a straight line. A high score 
offered them a free festival photograph at the Grolsch swing-top bar, whereas a low score 
invited them to the bar for a glass of water. 

While not an actual alcohol test, the app aimed to encourage festival go-ers to think about their 
alcohol consumption in a fun, innovative way, as well as share the app with their friends.

Promoted by InSocial for the app team, the brand promotion created massive word of mouth 
and buzz among target consumers. The ‘how to’ video alone gener

most popular free downloads. All of which contributed to amplifying Grolsch’s brand awareness 
and penetration.

Available in 70 countries, Grolsch is the 21st largest provider of beer in the world.



High performing brands depend on the opinions of 
informed and engaged individuals. We create and 
sustain online communities of advocates across social 
media, providing our clients with positive word-of-
mouth, awareness and recommendation.

To harness the power of one-to-many, please contact 
Rafal at InSocial: rafal@insocialmedia.co.uk 
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